Kreo Cave is one of the tourist destinations in Semarang City in the form of nature reserve tours. Kreo Cave provides opportunities for the community to improve economic, social and cultural welfare.
Methods
This study analyzes the effect of frequency of visits on the development of Kreo Cave using the Travel Cost Method (TCM) and Contingent Valuation Method (CVM) to determine the value of WTP (Willingness To Pay) given for tourism development and Total Economic Value (TEV).
Sampling
Sampling is a process used in statistical analysis in which a predetermined number of samples are drawn from a larger population. Sampling for the Travel Cost Method is taking data on the number of visitors to the tourist attraction area while taking the sample on the Contingent Valuation Method is the population of Semarang City. Respondents used as Travel Cost Method samples are visitors who come at the time of data collection, while respondents who are used to sample Contingent Valuation Method are people who directly utilize the existence of tourist areas. The method used in sampling is Non Probability Sampling where the selected respondents are not the same.
Willingness To Pay (WTP)
Willingness To Pay (WTP) is a willingness for each individual or community to make payments or spend money to improve environmental conditions in accordance with the standards they want. Willingness To Pay is based on consideration of costs and benefits to be obtained by this consumer [2] . This term is contrary to Willingness To Accept Payment (WTA) or willingness to accept payment. Willingness To Accept Payment is the minimum amount that an individual or company is willing to accept to send goods or receive something that is not desired. A transaction occurs when the willingness to pay more than the market price [3].
Travel Cost Method (TCM)
Travel Cost Method (TCM) is one of the initial approaches used by environmental economists to estimate the demand for environmental benefits, namely by a method that uses travel costs instead of prices. Travel Cost Method is used to calculate the DUV of a particular area that has a unique visitor attraction. This method is based on the simple idea that if we want to find out how much value is being spent by people to achieve certain environmental conditions, we can ask them [2] . The demand for outdoor recreational analyzed using Travel Cost Method (TCM). According to Harold Hotelling (1931), this custom-based approach can be observed to create demand curves and determine the value of natural resources and the environment and to calculate the consumer surplus from natural resources and the environment that does not have a market through questions that focus on increasing travel costs as a substitute market [4] .
The first assumption of the Travel Cost Method is that a visit to a natural recreation area is influenced by the cost of traveling to a recreation area where travel is a single trip.
The second assumption, that all individuals will give the same reaction to an increase / decrease in travel costs and also to an increase / decrease in entrance fees to visit a recreation area [4] . Therefore, determining the economic value can be calculated based on 2 simple techniques, namely the Travel Cost Method with a simple approach through the zone and the individual approach using most of the survey data. [5] .
Contingent Valuation Method (CVM)
Contingent Valuation Method (CVM) is an assessment-based questionnaire technique in which Willingness To Pay (WTP) or Willingness To Avoid (WTA) is obtained directly from respondents in the field with certain question parameters. CVM is used in connection with non-market goods and specifically for environmental / resource goods. Therefore, hypothetical markets are defined for non-market goods and respondents are asked to determine WTP or WTA [6] . The method used to measure the value of non-use of resources and areas or the Value of Existence is done by direct interviews with people about the value or price they provide for commodities that do not have a market such as environmental goods.
Normality Test
Normality Test conducted aims to determine existing field survey data normally distributed and independent. Although the normality of a data is considered not too important but the existing data must be normally distributed. Normality test can be said to be an important thing because the normally distributed field survey data (samples) can be considered to represent the population. Normality test can be done using graphs and statistical tests.
Total Economic Value
Regional Economic Assessment can be carried out using the concept of Total Economic Value (TEV), where the TEV value is obtained from the total use-based economic value, namely UV (Use Value) and non-use-based economic value, namely NUV (Non-Use Value). Total Economic Value (TEV) is an aggregate of direct use value and indirect use value, and market value that can be used to measure the use value or non-market value which calculates the value based on non-utilization (Non Use Value), whether the value of existence, value the choice or value of inheritance depends on the natural resource / area to be valued outside the value of the property in the area being valued [2] . Regional Economic Value is seen based on the benefits of existence, the benefits of tourism, the benefits of knowledge, the benefits of beauty, and the economic value of the region based on its function as a tourism provider. CVM data contains respondents who benefit from the existence of a tourist attraction (parking attendants, security guards, traders and others). CVM data characteristics consist of several variables, namely contribution (WTP), existence (X1), age (X2), education (X3), number of families (X4), income per year (X5), benefits (X6), interests (X7), conversions (X8) and participation (X9) surveyed directly to the target respondents. This research has conducted a normality test on field survey data so that the test results can be concluded that the data has been normally distributed. Normally distributed data can be seen based on the distribution of residues that spread in the diagonal direction and diagonal lines so that it can be said that the data is normally distributed. However, if the residue spreads away from the diagonal line and not in the direction of the diagonal line, it can be said that the data is not normally distributed. The normality test is done based on the analysis of histogram charts and normal probability plot charts and statistical tests with Kolmogorov Smirnov (1-sample K-S). The results of the normality test can be seen in Figure 1 . Figure 1 shows that the data are normally distributed. This is shown in the data (points) that are scattered around the diagonal and in the diagonal direction.
Result and Discussion
The number of times the number of tourist visits has increased visits to a tourist attraction will certainly be different each year. Similarly, the frequency of tourist visits to the Kreo Cave attractions. Changes in the number of visitors or the frequency of visits in 2015-2017 can be seen in Table 3 .
The number of visitors to Kreo Cave can be concluded that there has been a change between years, the increase and decrease in the number of visitors. The number of Based on the demand curve of the Kreo Cave in Figure 2 shows that the greater the frequency of visits, the higher the costs will be incurred by visitors. Based on the demand curve above, the Consumer Surplus amount is Rp. 2,749,931.
Existence Value (EV) is a non-use value or Non-Use Value (NUV) obtained by the CVM technique where the method is done by calculating the value using the benefits of the existence of a particular area according to the surrounding community. Calculation to get the existence value (EV) of the Kreo Cave by entering the average of independent variables (X1, X2, X3, X4, X5, X6, X7, X8, X9), the calculated WTP value is 1.582316489, determining the real WTP location based on the results of the calculation of WTP count on the provisions of a predetermined range by knowing the minimum WTP of Rp. 25,000
and a maximum WTP of Rp. 50,000 so that the real WTP is obtained for Rp. 39,557. The 3D graph in Figure 4 shows that in 2015 decreased to 2016 and increased again in 2017. 2. Educational and learning facilities as much as 2 utilities.
Trade and Commerce
Facilities as many as 34 utilities.
Culture and Recreation Facilities as much as 5 utilities.
Based on the survey it can be concluded that there is still a lack of utility found around Kreo Cave. This can have an impact on tourists visiting tourist attractions. The addition of public facilities at tourist attractions can increase tourist visits in Kreo Cave.
Based on tourist visits in Kreo Cave which increased from 2015 to 2017, but in 2016 there was a decline in tourist visitors due to some improvements in infrastructure. Based on the Total Economic Value between 2015 and 2017 has increased, but in 2016 has decreased. Based on the frequency of tourist visits and the value of the Total Economic
Value it can be concluded that an increase in the frequency of visits can increase the value of the Total Economic Value so that Kreo Cave tourism is developing.
Conclusions
Based on this study, the number of visitors in 2015 was 144,040 visitors, in 2016 there were 110,855 visitors and in 2017 there were 175,670 visitors. The frequency of Kreo obtained from the sum of the direct use value (DUV) and the existence value (EV). The factors that influence the frequency of visits to Kreo Cave are the total cost, age, length of visit and alternative location. This study can be concluded that increasing the number of visitors to a tourist attraction can have a positive impact on tourism development.
